
STORYTELLING
developing a story and the pre-production process



The Video Making Process

ÅStory Development

ÅPre-Production

ÅProduction

ÅPost-Production

ÅDistribution

ÅAudience Engagement



Story Development 

for Video Making

ÅMany types of videos

ÅSmall, simple stories with 

memorable moments

ÅLearn the tools of story 

development, and be nimble 

in creating new videos



Things to Consider

When Making Your Video

What is the goal of your video? How will we use and distribute the 

finished video?

Who is your ideal audience?

What is the best story to support 

that goal? 

Who are the best people to tell 

that story?

What do you want the audience to 

feel or do after seeing the video? 



Things to Consider

When Making Your Video

We have designed this 

webinar for clarity in 

approach 

to help make video 

production attainable 

for all, but feel free 

to move the steps 

around to suit your 

particular needs. 

Be flexible! 



First Steps to

A Successful Video

ÅIdentify goal of the video 

and audience(s)

ÅCreate a clear and simple story

ÅIdentify the best people/characters to 

illustrate story



To figure out our goal we aské

What is the        GOAL of your video?



What Do You Want 

Your Audience To Do?

ÅDonate

ÅEnroll their children

ÅAffiliate, stay in touch

ÅMake parents feel good about their choice

Some examples include:



Now letôs see who the audience would be 

for each of these goals.

Goal Audience

Donate Funders, alumni, families, community 

Enroll their children Jewish families, alumni, 

community members 

Affiliate, stay in touch Alumni, former staff, other Jewish 

organizations

Make parents feel good 

about their choice

Parents



Some stories are meant to be life-changing narratives, 

others are meant to create an emotional foundation 

or connection, others can present an event to a new 

community. The important thing to remember is what 

you want this video to do! 



Think about:

Who are you Trying to Reach?

These people become our audience for the video.

Some Possible Audiences for Our Videos Include:

ÅParents/ grandparents/ family members

ÅDonors / funders

ÅProspective school families

ÅCurrent students, Alumni, faculty, staff

ÅCommunity members, synagogues, other schools, neighbors

ÅOthers?



Determine a Specific Audience for Your Video

Our Example Video goal is:

Recruiting new students to Jewish Day Schools

Our Primary Audience is:

Parents of potential recruits

Secondary Audiences include:

Current parents, Alumni, community members, staff, etc


